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Definition and origin

How Does E-A-T work?
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Source: Search Quality Evaluator Guidelines

Creator of the main content The main content itself The Website

Expertise 👍

Authoritativeness 👍 👍 👍

Trustworthiness 👍 👍 👍

So what exactly is E-A-T?

http://trafficthinktank.com
https://static.googleusercontent.com/media/guidelines.raterhub.com/en//searchqualityevaluatorguidelines.pdf
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Google’s concept of E-A-T was first 
revealed in the 2014 Google Search Quality 
Rater Guidelines.

A (now) 172 page PDF instructs search 
quality raters/evaluators on how to assess 
and document the quality of a website.
 
This PDF fundamentally shapes the goals 
of Google’s algorithms as opposed to 
explaining the algorithms themselves.

Source: Search Quality Evaluator Guidelines

‘E-A-T’ is mentioned 
129 times!

http://trafficthinktank.com
https://static.googleusercontent.com/media/guidelines.raterhub.com/en//searchqualityevaluatorguidelines.pdf
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Is E-A-T a ranking factor?

TL;DR: The consensus is no, not 
explicitly.

The relationship between E-A-T 
and rankings is more indirect - but 

still very real.

It’s not as if there is a particular 
thing to ‘fix’. The evaluation of 

E-A-T is broad.

http://trafficthinktank.com
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In February 2019 Google published 
a white paper: ‘How Google Fights 
Disinformation’.

An integral process being described 
within the whitepaper is the concept 
of E-A-T in conjunction with quality 
raters.

Source: How Google Fights Disinformation

Why does E-A-T exist?

http://trafficthinktank.com
https://kstatic.googleusercontent.com/files/388aa7d18189665e5f5579aef18e181c2d4283fb7b0d4691689dfd1bf92f7ac2ea6816e09c02eb98d5501b8e5705ead65af653cdf94071c47361821e362da55b
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Y M Y
Your LifeMoney

A classification of topics/web pages that have the potential to impact a person’s future 
happiness, health, financial stability, or safety.

L
Youror

Source: Search Quality Evaluator Guidelines

http://trafficthinktank.com
https://static.googleusercontent.com/media/guidelines.raterhub.com/en//searchqualityevaluatorguidelines.pdf
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2020 was a prime example of why E-A-T exists

E-A-T aims to mitigate the rise of misinformation

Speculation outruns fact online, especially with something like a global crisis

How does Google surface an authority on a topic it knows nothing about?

15% of all Google searches have never been searched before

http://trafficthinktank.com
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So, is E-A-T important for SEO?

Arguably, it’s critical if your niche is firmly within the category of YMYL

I think it’s safe to say a big YES.

Im
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rt
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ce

Proximity to a YMYL niche

General degree of importance/value

My personal 
opinion

http://trafficthinktank.com
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So, how do we leverage E-A-T?

….Well, only Google knows the exact signals that 
are used as part of E-A-T evaluations.

But here’s what we know…

http://trafficthinktank.com
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Google’s systems aspire to, and almost certainly 
already can evaluate…

“The Purpose of 
the Page” 

“Expertise, 
Authoritativeness, 
Trustworthiness”

“Main Content 
Quality and 

Amount”

“Website 
Information/information 
about who is responsible 

for the MC”

“Website 
Reputation/reputation 

about who is responsible 
for the MC”

1 2 3 4 5

Source: Search Quality Evaluator Guidelines

http://trafficthinktank.com
https://static.googleusercontent.com/media/guidelines.raterhub.com/en//searchqualityevaluatorguidelines.pdf


trafficthinktank.com

Google filed a patent in 2020 to classify websites 
which aligns with the QRG’s…

Labels used to classify 
sites could include 

information about the 
entities behind a site

Source: Go Fish Digital & Website Representation Vector Patent

Text, images, and links 
within websites determine 

how they are classified

Quality Scores of classified 
websites may indicate 

authoritativeness within a 
particular topic area

Website’s are capable of 
being authoritative in 
multiple topic areas

Medical 
Advice

Personal 
Finance

Medical 
Advice

2/10

Personal 
Finance

6/10

Medical 
Advice

Pet Health

&

News

Wellbeing

&
Medical 
Advice

Dr. John 
Smith

News

Louis
Theroux

http://trafficthinktank.com
https://gofishdigital.com/blog/website-representation-vectors/
https://patentscope.wipo.int/search/en/detail.jsf?docId=WO2020033805&tab=PCTCLAIMS
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Quality backlinks are confirmed to hold 
sizeable weight in E-A-T evaluation

Source: @Marie_Haynes & Wikipedia

http://trafficthinktank.com
https://twitter.com/marie_haynes/status/966325146968559616?lang=en
https://en.wikipedia.org/wiki/PageRank
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On-Page Strategy

Take a step back from the micro of SEO and become laser 
focused on illustrating what you’re doing and why.

http://trafficthinktank.com
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Before you even put fingers to keyboard, source quality subject matter experts

As well as supporting E-A-T, involving great thought leaders, improves the 
uniqueness and quality of your content.

http://trafficthinktank.com
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GRAB THE SHEET

If you’re publishing at scale, build an 
‘experts’ database

http://trafficthinktank.com
https://docs.google.com/spreadsheets/d/1yeHxatkEvezAadWcjLs2_BRhBvncjNlL4_KsWuy3FJ8/edit?usp=sharing
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Cite credible sources, and keep content fresh

Source: verywellhealth.com

Last updated 
date

Immediate, 
accessible 
citations

Stylised, 
ordered list of 
citations with 
working links

Feedback 
input

Reference to 
processes 

http://trafficthinktank.com
https://www.verywellhealth.com/anxiety-and-heart-disease-5202217#:~:text=Summary,disorder%20after%20a%20heart%20attack.
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Illustrate who wrote and/or contributed to your 
content with a rich byline/short bio

Who wrote this article? Who reviewed/contributed this article?

Are they credible enough to do so? Are they credible enough to do so?

Source: verywellhealth.com

http://trafficthinktank.com
https://www.verywellhealth.com/anxiety-and-heart-disease-5202217#:~:text=Summary,disorder%20after%20a%20heart%20attack.
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Supplement a 
byline/short bio with a 
comprehensive author 
‘home’ page

Unique quote that adds value, illustrates 
authority and reassures users

Quick expertise & education 
snapshot - ideal for skimming

Concise, detailed experience 
information with links to 
affiliations

Brief educational background

Source: verywellhealth.com

Portrait photograph with 
helpful alt text

http://trafficthinktank.com
https://www.verywellhealth.com/anxiety-and-heart-disease-5202217#:~:text=Summary,disorder%20after%20a%20heart%20attack.
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Solidify signals with 
structured data

E.g: ‘Person’ schema will help google better 
understand: “the authoritativeness of the 
creator of the main content.”

There are dozens of options to use:

● affiliation
● alumniOf
● award
● brand
● hasCredential
● hasOccupation
● jobTitle
● Citation
● reviewedBy

Source: schema.org & lilyray.nyc

http://trafficthinktank.com
https://schema.org/Person
https://lilyray.nyc/
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Publish your processes to make them 
accessible & transparent

Why?

Freshness

How?

People

Visual 
summary

Always be 
thinking about 
internal links

Source: verywellhealth.com

http://trafficthinktank.com
https://www.verywellhealth.com/anxiety-and-heart-disease-5202217#:~:text=Summary,disorder%20after%20a%20heart%20attack.
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Illustrate your purpose and substantiate your 
claims… in detail

Source: verywellhealth.com

● Who you are as a 
business

● Who is involved in 
making it happen

● Detailed information 
about unique 
processes

● Mission statements

● HIstorical timeline of 
events

● Future goals

● Accessible contact 
page

● Statistics that 
support your 
business model

● ‘In the news’ 
section, linking to 
where you’ve been 
spoken about

● Description of 
where you fit in the 
market

● Cited testimonials, 
reviews and media 
quotes

Verywell Health’s ‘about’ page

http://trafficthinktank.com
https://www.verywellhealth.com/anxiety-and-heart-disease-5202217#:~:text=Summary,disorder%20after%20a%20heart%20attack.
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Boast about your wins and cite them…

Accreditations

Brag bar

Awards

Linked news 
mentions

Third-party 
endorsements

http://trafficthinktank.com
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Focus on quality, not quantity

Build an inventory of your content performance, audit/update/cut 
content that adds little value

http://trafficthinktank.com
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Off-Page Strategy

Again, take a step back and focus on building lasting 
identity and genuine reputation

http://trafficthinktank.com
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Build evergreen content that will be 
referenced by others as a source of truth

Erica (the author):

● Well known digestive health writer 
● Published author
● Diagnosed with Celiac disease making her an 

advocate for the patient and has real world 
experience of a gluten free diet

● Voted ‘Best Allergy Friendly Blog’ by Healthline

Dr Guandalini (the reviewer):

● Internationally recognised expert on celiac disease
● Founder of the University of Chicago Celiac 

Disease Center
● Ranked among America’s "Best Doctors" since 

2008

Zero outreach, 
we just hit 
‘publish’

http://trafficthinktank.com
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Actively engage with reviews and foster positive 
online sentiment

Quality raters use search operators to 
research your reputation:

site: example.com "review" 
site: example.com "complaint"
site: example.com "scam"

Replicating this, would someone 
researching your business come away with 
a great impression?

Third-party

ProductForum

What you are 
known for

http://trafficthinktank.com
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Take full advantage of your valuable subject 
matter experts

Just like you want to 
work with subject 

matter experts, so do 
reputable publications

Get a link/mention on 
your brands behalf or 

directly to your 
experts bio page

🥳

http://trafficthinktank.com
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Actively support/encourage your experts to 
cite themselves online

Try knowledge graph explorer

Find out what 
Google knows

● Not many subject matter experts are web/SEO 
literate

● Supporting/building citations on the web can 
support both them and you:

○ Wikipedia page

○ Personal one-page website

○ Trusted industry specific directories

○ Linkedin profile

○ Google Scholar

Source: kalicube.pro

http://trafficthinktank.com
https://kalicube.pro/knowledge-graph-explorer
https://kalicube.pro/
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SEO Strategy 
Green Light

Data Source: Ahrefs

Content 
Production

Case Study - Medical Startup
Est. 2018

Process restructure 
and medical review of 

every article

Doubled down on-page 
signalling, schema & 
content production

Subject experts 
involved in content 

ideation
Maybe we don’t 
need to focus 

on EAT?

Detailed authorship, about 
page & product claim 

substantiation

More focus on link 
acquisition 

Supported online 
citations + improved 

internal linking to expert 
pages

http://trafficthinktank.com
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Data Source: Ahrefs

12+ months of  
hard work finally 

paid off

Trust the process… it will pay off

Time, effort, 
money & trust

❤ 

http://trafficthinktank.com
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Measurement

You will not see the full impacts of E-A-T improvements 
usually until the next core update hits the SERPs.

http://trafficthinktank.com
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Use custom content groupings to spot trends and 
performance by topic or author

Topic are 1 Content

Topic area 2 Content

We are clearly authoritative 
in topic area 1

Tags, categories, breadcrumbs, 
URLs, authors

http://trafficthinktank.com
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Analyse and diagnose winners & losers when 
core updates hit the SERPs

Source: Sistrix

http://trafficthinktank.com
https://www.sistrix.com/blog/indexwatch-2020-seo-losers-in-google-us/
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Get visibility of service metrics and 
collaborate with service teams

Source: Sistrix

1. Willingness to recommend
2. On-page quick ratings (‘was this article helpful?’)
3. Direct feedback
4. Comment velocity
5. Comment tone
6. Reaction tone
7. Shares and mentions
8. NPS scores
9. What information is missing on the site?

10. What are we missing at each touch point?

http://trafficthinktank.com
https://www.sistrix.com/blog/indexwatch-2020-seo-losers-in-google-us/
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Test new elements, their location and how your 
users engage with them

Does a ‘brag bar’ 
impact conversion?

Does author 
information reduce 
bounce?

Should I bring 
author details 
above the fold?

How much 
information do my 
users actually care 
about?

What messaging 
should we use? Are mixed reviews 

reducing conversion?

http://trafficthinktank.com
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Leveraging E-A-T may come as bad news for those looking 
for a quick win.

Following E-A-T as a framework will encourage you to 
approach SEO and content marketing more holistically.

Subsequently your content will be very difficult to knock off 
the top spot.

Summary

http://trafficthinktank.com
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Learn more about E-A-T

@lilyraynyc

SEO by day, DJ by night 
- Lily is extremely 

knowledgeable and 
influential on the topic 

of E-A-T.

lilyray.nyc

@Marie_Haynes

Obsessed with 
understanding Google's 
search algorithms. An 
Incredible resource for 

all things E-A-T.

mariehaynes.com

@bill_slawski

More than 26 years of 
SEO experience. 

Foremost expert on 
Google’s search patents 

related to SEO.

gofishdigital.com

@jasonmbarnard

The Brand SERP Guy. 
Specialises in Brand 

SERP optimisation and 
knowledge panel 

management.

jasonbarnard.com

http://trafficthinktank.com
https://twitter.com/lilyraynyc
http://lilyray.nyc
https://twitter.com/Marie_Haynes
http://mariehaynes.com
https://twitter.com/bill_slawski
https://gofishdigital.com/blog/author/bill/
https://twitter.com/jasonmbarnard
https://jasonbarnard.com/
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I hope this was helpful!
Reach out anytime 
@AdamDDurrant

http://trafficthinktank.com
https://twitter.com/AdamDDurrant

