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I am one of the founders of Fractl, a leading 
content marketing and PR agency with a 
data-journalism centered approach to 
earned media, link building, outreach, and 
on-site content. 

Big, open data has given the world a treasure 
trove of information from which we can draw 
on to create unlimited numbers of useful, 
important, fascinating, emotionally 
compelling, or otherwise newsworthy brand 
stories. 

Done well, these data-driven stories can be 
the most consistent and successful content 
marketing executions from the top to the 
bottom of the funnel – from link building to 
conversions. 
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160ZB 
by 2025

Content creation 
volume is on an 

exponential curve. 
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It’s Getting Harder to Stand Out,  
and You Need a Secret Weapon.
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Stand Out by Leveraging 
Data in Content Marketing 

Throughout Your Entire Funnel



#TTTLive



#TTTLive

Examples in Action - Data Journalism 
Throughout the Sales Funnel
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TOFU - Data Content Marketing for the Top of the Funnel
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Huge Demand for Data-Driven Stories From Publishers

https://public.tableau.com/profile/kristin1812#!/vizhome/StudyFinds2/OverallStoryCoveragebyDomain?publish=yes
https://moz.com/blog/content-marketing-builds-links-and-earns-press-mentions
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Data Everywhere
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Governmental Sources
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Public Sources



#TTTLive

Vetting an Idea and 
Corresponding Data Source

● Simple – Can I do the analysis I hope to with this 
dataset? Will my results be understood by my target 
audience?

● Unexpected – Will my results present something new 
and interesting? Am I just rehashing something 
everyone already knows?

● Concrete – Do I have a clear thesis? A clear 
goal/point to make? 

● Credible – Is my data authoritative? Are my 
methodologies sound?

● Emotional – Does the data have relevance to the 
human experience?

● Story – Am I just showing data, or am I weaving my 
data into a story/narrative?

!
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TickPick.com – AI Drops an Album

● Data Source 1: Scraped lyrics from Genius.com 
used to fine-tune GPT-2 774M Model 

● Data Source 2: Survey of 1,000 respondents who 
each evaluated the AI-generated lyrics

● Url: https://www.tickpick.com/ai-drops-an-album/

● Top-Tier Press:  The Next Web

● Unique Linking Domains Earned: 98

https://www.tickpick.com/ai-drops-an-album/
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The  Pitch That Secured 
Coverage

● Personal Connection: Made it obvious 
we understood he wrote about AI and 
had previously written an article about 
Microsoft’s AI text rewriting AI 

● Hooks: 3 specific surprising data 
results.

○ 36.9% thought the lyrics were more 
emotional.

○ Only 12.3% could tell the country 
lyrics were AI-generated.

○ 25.6% incorrectly thought Billie Eilish 
penned the lyrics written by the AI.

● Pitches to Secure Exclusive: 35
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Example 1 Takeaway: 
AI + Data = Endless Possibilities
State-of-the-art AI models can now be 
used easily by anyone with even basic 
Python knowledge. 

Ways to leverage AI for content:
● Generate human-like written text
● Generate human-like music
● Clone voices and deep fake faces
● “Imagine” images
● Summarize or paraphrase existing 

content automatically

!

https://transformer.huggingface.co
https://openai.com/blog/jukebox/
https://fifteen.ai
https://www.youtube.com/watch?v=mUfJOQKdtAk
https://github.com/hanzhanggit/StackGAN-v2
https://github.com/pytorch/fairseq
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BayAlarmMedical.com – What Can 
We Learn from 500K Obituaries?

● Data Source: Public repository of NYTimes Obituaries

● Url: 
Bayalarmmedical.com/medical-alert-blog/what-we-can
-learn-from-obituaries/

● Top-Tier Press: Bustle.com

https://www.bayalarmmedical.com/medical-alert-blog/what-we-can-learn-from-obituaries/
https://www.bayalarmmedical.com/medical-alert-blog/what-we-can-learn-from-obituaries/
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The  Pitch That Secured 
Coverage

● Personal Connection: Specific 
detailed response answering 
questions by reporter in HARO request

● Hooks:  Details from our exclusive 
study of the language used in 
obituaries answered concrete 
questions the reporter had with data.

● Pitches to Secure Exclusive: 74
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Example 2 Takeaway: 

Leverage Existing Datasets to Tell 
Stories about Human Behavior

When aggregated, even something like 
obituaries can reveal previously unknown trends 
in individual and societal human behavior. Open 
data is enabling a blossoming of DIY data 
sociologists and anthropologists.  

● Things to ask yourself when analyzing a 
dataset:

○ What can this data tell me about individual or 
cultural behavior?

○ What can I find in this dataset that is emotionally 
compelling?

○ Does this data contradict commonly held 
beliefs?
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Casino.org – Most Vulgar NBA Fans

● Data Source: Scraped Subreddit comments

● Url: https://www.casino.org/nba-most-toxic-fans/

● Top-Tier Press: TorontoSun.com, CalgaryHerald.com

● Unique Linking Domains Earned: 41

https://www.casino.org/nba-most-toxic-fans/
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The  Pitch That Secured 
Coverage

● Personal Connection:  Opened with 
comment about Danny Green’s dunk, 
something our outreach person saw 
on the journalist’s Twitter

● Hooks:  The Lakers have the most 
vulgar fan base in the league, 
according to our exclusive data. They 
drop the “B” word 14.9% more than the 
league average. 

● Pitches to Secure Exclusive: 26
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Example 3 Takeaway: 

Scraping Social Exhaust Can 
Unearth Amazing Insights

Social media exhaust can provide nearly endless 
fodder for explorations around human behavior. 
Scraping social sites and apps can frequently be 
done easily, and modern NLP tools make analysis 
relatively simple. 

● Common Social Scraping Sources for Fractl

○ Twitter, Instagram (Twitter scraper, IG Scraper)

○ Reddit (reddit github scraper)

○ YouTube transcriptions and comments (scraper)

○ Forums (great generic web scrapers)

https://github.com/bisguzar/twitter-scraper
https://github.com/JosephLai241/Universal-Reddit-Scraper
https://github.com/hridaydutta123/the-youtube-scraper
https://www.scrapehero.com/wp/wp-content/uploads/2018/06/open-source-web-scraping-tools-1.png
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Overall Takeaway:

For top of the funnel 
activities, focus on broadly 
interesting, data-driven 
stories. Especially those 
with local/regional angles. 

!
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MOFU – Data Content Marketing for the Middle of the Funnel
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Porch.com – True Cost of Home 
Maintenance

● Data Source 1: Aggregation and analysis of existing 
resources Porch previously created that estimated 
project type costs

● Url:  
porch.com/resource/cost-of-home-maintenance-i
n-america

● Top-Tier Press: WashingtonPost.com, SFGate.com, 
RD.com

● Unique Linking Domains Earned: 58

https://porch.com/resource/home-improvement-review-2018
https://porch.com/resource/home-improvement-review-2018
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The  Pitch That Secured 
Coverage

● Personal Connection: Opened with a 
comment about a previous article the 
journalist had written, tied in with 
personal anecdote

● Hooks: Local/regional specific data 
around cost of home maintenance 
related to journalist’s beat 

● Pitches to Secure Exclusive: 42
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Example 1 Takeaway: 

Your company or client likely has 
relevant and valuable internal data 

worth exploring.
In this case, Porch had already done great work 
using their own internal data from hired pro 
costs to make estimations of how much X-type 
project should cost in different locations. By 
aggregating this data, we were able to tell a 
larger story about project type cost trends. 

● Common types of worthwhile internal 
company data

○ Customer data (e.g., purchases, site/app use 
behavior, internal surveys, demographics)

○ Industry-level data inferred from customer data

○ Temporal trends (product, customer, industry)
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Joblist.com – Where It Pays to Live

● Data Source 1: MIT living wage calculator

● Data Source 2: 2017 Bureau of Economic Analysis 
Regional Price Parity Study

● Url:  assets.joblist.com/where-it-pays-to-live-map

● Top-Tier Press: DenverPost.com, TheLadders.com

● Unique Linking Domains Earned: 22

https://assets.joblist.com/where-it-pays-to-live-map/index.html
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The  Pitch That Secured 
Coverage

● Personal Connection: Demonstrated 
understanding of journalist’s beat 
location (Colorado) and focus 
(consumer finance)

● Hooks: Journalist’s location was a 
superlative (most underpaid state), 
according to our results. 

● Pitches to Secure Exclusive: 67
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Example 2 Takeaway: 

Utilize multiple datasets for deeper 
explorations.

Using MIT’s living wage calculator data, 
combined with government data on average 
paid wages by state. This gave us the ability to 
understand locations with the largest disparities 
between average earnings and cost of living.

● Considerations

○ By combining multiple datasets, you are creating 
a project unlikely to have been done previously.

○ Location/regional based analysis are frequently 
relatively easy to do, especially when leveraging 
two or more government datasets (which 
typically have state or even more granular data).

○ Methodological accuracy is important, and these 
types of analyses are typically more complex.
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ADT.com – Crime Maps Interactive

● Data Source 1: ADT-licensed local crime-level data

● Url: adt.com/crime

● Top-Tier Press: ABCActionNews.com, 
DigitalTrends.com

● Unique Linking Domains Earned: 301 (more than 
double since the last look roughly a month ago that 
we featured on Moz.)

https://www.adt.com/crime
https://moz.com/blog/adt-keyword-ranking-case-study
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The  Pitch That Secured 
Coverage

● Personal Connection: Opens by 
talking about tips given by journalist in 
previous article related to local crime 

● Hooks: Local neighborhood is the 
safest in beat location/region; location 
within region with highest crime rate; 
location where specific crimes 
(robberies) are most likely; a note 
specific to writer’s beat

● Pitches to Secure Exclusive: 10
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Example 3 Takeaway: 

Make data interactive to enhance mid-funnel 
value and extend link building viability.

In this case, ADT had licensed granular crime 
data from a third party. Fractl explored this data 
and recommended externalizing it via an 
interactive crime map. 

● Advantages to Interactives for mid-funnel 
content marketing

○ Custom, highly relevant data for potential 
customers

○ Logical to gate such tools (they provide value), 
giving an opportunity for lead acquisition

○ Tools of unique utility, or tools tied to 
authoritative brands, are inherently newsworthy 
if they “make sense for the brand to have 
created it for their potential customers.”
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Overall Takeaway:

For middle of the funnel activities, focus on 
content of significant value to existing or 
prospective customers. The content should 
be able to build links as a resource, as well as 
generate interest from niche/industry 
publishers (and, occasionally, also 
mainstream press).

!
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BOFU – Data Content Marketing for the Bottom of the Funnel
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Change.org – Crafting Headlines 
for Change

● Data Source 1: ADT-licensed local crime-level data

● Url: 
change.org/c/us/crafting-headlines-for-change

● Top-Tier Press: Fastcompany.com, Justgiving.com

● Unique Linking Domains Earned: 15

https://www.change.org/c/us/crafting-headlines-for-change
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The  Pitch That Secured 
Coverage

● Personal Connection: Opens by 
praising similar coverage by the 
journalist being pitched and connects 
it specifically to the fascinating results 
of our work for Change.org

● Hooks: Specific, data-driven advice on 
how to craft headlines to improve 
charitable giving; 2.5X performance 
with these suggestions

● Pitches to Secure Exclusive: 20
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Example 1 Takeaway: 

Leveraging AI and statistics, we did a deep dive on the 
headlines that correlate with “success” on Change.org 
(higher numbers of petition signatures).  Using their 
internal data, we found:

● Headline words that correlate with higher performance
● Title length recommendations for better results
● Recommendations on including People/Entities for 

improved performance

Lower Funnel Value Realized:
● Utilized during petition creation flow (increased avg. 

petition signature number generally)
● Utilized in drip campaign emails for continued 

advice for petition creators
● Covered in the press by FastCompany and others. 

(unlikely for bottom of the funnel content, but in this 
case it worked!)
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Overall Takeaway:

For bottom of the funnel activities, focus on 
content of significant value to existing 
customers or warm leads. Utilize value-add 
content and use gated assets to capture 
customer lead information for remarketing 
later. This content should also have value as a 
resource link builder. 

!
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Bonus: Key Tools of the Trade
● Buzzstream.com - As an outreach CRM, for managing relationships with publishers and journalists and tracking 

productivity of outreach team. 

● Python: For data acquisition, cleaning, analysis, and visualization

● Tableau: For exploration of data and rapid visualization prototyping

● Buzzsumo.com: For ideation fodder, trend spotting

● Fractl Campground: A deep research tool internal to Fractl that scrapes all digital news into a graph database. The 
search capabilities of a graph database are a wonder to behold. We enhance the data with AI/ML modeling for topics, 
entities, and much more . (This is our outreach secret weapon and we hope to open to Beta testers soon,. Let me know if 
you are interested!)

● Microworker platforms: Recruiting participants for data acquisition. Amazon Mechanical Turk is our most used 

● Facebook ads: For recruiting specialized survey participants (Doctors, Lawyers, Topic Experts, etc.)

● SurveyMonkey: Best surveying platform we’ve tried
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Thank you! Questions?


